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INTRODUCING MINNESOTA’S NEXT BREAKTHROUGH IDEA

Vast Enterprises winner of the Second-Annual Minnesota Cup; $25,000 in seed
capital. U-Guide takes $5,000 student entrepreneur prize

(St. Paul, Minn.) Sept. 8, 2006 — Stakes were high last night as five of the state’s most
promising new businesses faced off for the chance to launch Minnesota’s next
breakthrough business idea. All were finalists in the second-annual Minnesota Cup,
won this year by Vast Enterprises of Eden Prairie.

Andy Vander Woude, Steve Smith, Troy Achterkirch and Steve Thorkelson took
home the Minnesota Cup and the top prize of $25,000 in seed capital for a composite
paver brick system made of 99 percent recycled materials — the first economically and
socially responsible alternative to traditional concrete or clay paver bricks in the
world.

They triumphed over a total of 650 entrants from 40 counties and the four other
finalists who gathered last night in front of many of Minnesota’s finest and brightest
business leaders at the University of Minnesota’s McNamara Alumni Center.

“We're thrilled to get this opportunity and recognition,” says Andy Vander Woude,
president of Vast Enterprises. “Showcasing our idea in front of such an influential
business audience and panel of judges — in the company of the other excellent
finalists — was exciting in itself. Winning gives us that extra validation that will boost
our idea to the next level. And, of course, the seed money and business services from
the Wells Fargo Advisory Board will help a lot with that too.”

Launched in March 2005, the Minnesota Cup is a statewide contest that seeks out,
supports and promotes Minnesota’s newest and most innovative business concepts.
The program calls on inventors, business owners and members of the public across
the state to submit a breakthrough business idea at www .breakthroughideas.org.

Finalist entries for the 2006 competition included a new technology for preventing
identity theft; a next generation reel lawnmower, easy to use, easy to maintain and
easy on the environment; a system for providing minimally invasive medical devises
focused on interventional radiology; and a web-based, paperless accounts payable
management service for small to mid-size businesses.

“Minnesota boasts incredible business minds and energized entrepreneurs,” says
Scott Litman, Minnesota Cup co-chairman. “All of the judges were impressed by this
year’s entrants, the quality of the ideas and the unbelievable problem solving of
many of them. The contest just gets better and better — we can’t wait to see what next
year brings.”



Prize/Contest Details

The winner, Vast Enterprises from Eden Prairie, receives the Second Annual
Minnesota Cup; $25,000 in seed capital; a monthly review with the Wells Fargo
Advisory Board which includes a business banker, a Small Business Association
representative, a Private Client Services professional, an accountant and an attorney;
and business support services provided by area businesses.

The second-place winner, Zero Turn Radius Push Mower from Andover, receives
$5,000. The third-place winner, IDInsight from St. Paul, receives $2,500. The second
and third place winners also will receive business support services from contest
Sponsors.

This year a special student entrepreneur prize was added to the competition to
unearth and recognize the business brains of the future at Minnesota colleges and
universities. The winner, U-Guide, receives $5,000 for a road map for college life that
includes maps, coupons and guidance for new students.

Minnesota Cup organizers include leading state executives, investors, the University
of Minnesota and Wells Fargo. In March, more than 600 entrepreneurs from 40
counties submitted their ideas at www.breakthroughideas.org. In June, judges
selected 30 semi-finalists, who were asked to develop a more comprehensive
proposal. From those proposals, judges selected five finalists.

How the Minnesota Cup Competition Works

One of the contest’s core ideas is to connect entrants with leaders in Minnesota’s
business and investor community. To that end, a board of notable regional investors,
entrepreneurs and “C” level executives has been assembled to judge contest
submissions. The judges include:

* Joseph Alexander, Senior Partner, Maslon Edelman Borman & Brand, LLP

e Dave Cleveland, Co-founder, Riverside Bank

* Ward Einess, Acting Commissioner, Department of Employment and
Economic Development

Leslie Frecon, CEO, LFE Capital

Skip Gage, Chairman and CEO, Gage Marketing

Michael Gorman, Managing Director, Split Rock Partners

Sima Griffith, Founder, Aethlon Capital

Fred Haberman, Founder and CEO, Haberman & Associates

Joel Lebewitz, Partner, Lurie Besikof Lapidus and Company

Brad Lehman, Managing General Partner, Portage Equity Investments II, LP
Scott Litman (Co-chair), Managing Director, SDWA Ventures, LLC

Dan Mallin (Co-chair), Managing Director, SDWA Ventures, LLC

Jay Novak, Editor, Twin Cities Business

Sam Richter, President, James J. Hill Reference Library

Debra Paterson, President, Metro Minnesota Region, Wells Fargo

Thom Sandberg, Founder, The Kenyon Consortium

John Stavig, Carlson School of Management, Director, Entrepreneurial Studies
Dale Wahlstrom, Chair, The BioBusiness Alliance of Minnesota



* Jessica Zeaske, Associate Director, University of Minnesota Office of Business
Development

Judging Criteria for Entrants
Entries were judged on the following criteria:

* Originality: Is this idea truly new or is it a tweaking of something that is
already in existence? An idea can be for a product or service and can be an
entirely new idea or the evolution of a previous idea. Ideas that show the
greatest innovation were viewed more favorably.

* Viability: Can this idea be commercialized within two years? Can this idea
create or serve a market need? What is the entrant’s strategy for turning the
idea into a high-growth business? Judges evaluated ideas on their potential to
generate revenue, profits and employment.

* Quality of Presentation: As the contest progressed through each round, more
emphasis is placed on an entrant’s quality of presentation.

Sponsors

Minnesota Cup sponsors include: The University of Minnesota; Wells Fargo; The
State of Minnesota; Kenyon Consortium (Advertising); Valtira (Web); James J. Hill
Library (Research); Twin Cities Business (Media); Maslon, Edleman, Borman and
Brand (Legal); Lurie Besikof Lapidus & Company (Accounting); The BioBusiness
Alliance (Association); Schwegman Lundberg Woessner Kluth (Legal); SDWA
Ventures (Venture Catalyst), W Creative (Web Design) and Haberman & Associates
(Public Relations).
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2006 MINNESOTA CUP WINNER AND FINALISTS

2006 MINNESOTA CUP WINNER
The first-ever composite paver brick system made of 99 percent recycled materials.

Vast Enterprises, from Eden Prairie

Andy Vander Woude, Steve Smith, Troy Achterkirch and Steve Thorkelson

Vast Enterprises, LLC will design, manufacture and distribute innovative composite
paver brick systems through a network of commercial and retail landscape designers,
material providers and constructors. Its first product, the Vast Composite Paver
System (patent pending), is made from 99 percent recycled materials and is the first
economically and socially responsible alternative to traditional concrete or clay paver
bricks in the world.

2006 MINNESOTA CUP RUNNERS-UP

2" Place-
An innovative evolution of the reel lawnmower, easy to use, easy to maintain and
easy on the environment

Zero Turn Radius Push Mower

Mike Cofrin from Andover

Minnesota Mowers’ primary objective is to generate sales of traditional push (reel)
lawn mowers by introducing and marketing new patent pending technology that
improves steering performance and ease of use for the product. With a newly
invented handlebar system that significantly increases maneuverability, Minnesota
Mowers believes that a fresh approach to marketing, innovation and product
management will elevate sales of the push mower to new levels.

3" Place-

A new technology for preventing identify theft

IDInsight

Adam Elliott, Matt Schraan and Bob Clark from St. Paul

Armed with advanced data and revolutionary analytics, Address

Differential Analysis helps financial institutions effectively manage identity risk and
resolve address-related discrepancies on new and existing accounts. Where primitive
ID verification solutions cannot, Address Differential Analysis is able to isolate
identity theft, increase approval rates, and ultimately increase value delivered to
consumers.



OTHER 2006 MINNESOTA CUP FINALISTS

A Web-based, paperless, accounts payable management service for small to mid-size
businesses

Intelaccount, Inc.

David Crane from Minneapolis

Using world class technology and expert personnel, IntelAccount provides Web-
based, paperless accounts-payable management, purchase order processing and
related document management and fraud control services to small and medium size
companies. Intel Account seeks to become the leading provider of shared accounts
payable services in the small- to mid-sized business market.

A system for providing minimally invasive medical devices focused on
interventional radiology

Interrad Medical, Inc.

Jetf Killion, Joe Goldberger and Michael Rosenberg from St.Paul

Interrad Medical is a Twin Cities-based early stage medical device start-up,
developing innovative products focused on interventional radiology. Interrad’s
mission is to create minimally invasive solutions to significant clinical problems
reducing the need for highly-invasive surgical procedures. Interrad Medical has
many extremely compelling advantages and opportunities when compared to other
emerging medical technology companies. FDA approval for their product is expected
by the end of 2006, with revenue beginning in early 2007.

2006 STUDENT WINNER

A road map for college life that includes maps, coupons and guidance for new
students

UGuide

Ryan Broshar, Joseph Collins and Travis Boisvert from the Carlson School of
Management

The U-Guide is the go-to resource publication for students and

parents, while at the same time a highly-effective marketing medium for
universities and businesses. Whether to reference the campus calendar or
find that number for the local laundromat, the content and features
mentioned above will ensure that students and parents will utilize the
U-Guide on multiple occasions, providing university departments, student
groups and businesses more exposure for their advertising dollar.



